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5th Semester BGD (Bachelor of Graphic Design)
	Course Code 
	Title of Course
	Type 
	Marks
	Teaching Hours in Week 
	Credit hours

	BGD-501
	Graphic Design (Major) I
	Studio 
	120
	12
	6(0-6)

	BGD-503
	Illustrative Drawing  I
	Studio 
	60
	6
	3(0-3)

	BGD-505
	Typography II
	Studio 
	40
	4
	2(0-2)

	BGD-507 
	Photography III
	Studio 
	40
	6
	3(0-3)

	BGD-509
	Commercial Printing I
	Lecture 
	40
	2
	2(2-0)

	BGD-511
	Marketing I
	Lecture 
	40
	2
	2(2-0)

	BGD-513
	History of Design III
	Lecture 
	40
	2
	2(2-0)

	Total
	400
	32
	20








Graphic Design Major I
Course Code: BGD-501
5th Semester

Aims and Objectives:
The course is intended to develop in students the conceptual skills and creative manipulation that will enable them to be successful in a wide range of jobs in graphic design (Visual Communication)

Course content:  
· Branding design/ logo development
· concept  or theme based design
· redesign features of existing campaigns and evaluate advertisements
· Image development 
· Manipulation of Typography with Photography
· Advance level of word and image layout, brochure design, logo design, stationary design etc.

Structure of course:

Class meets	6(0-6) credit hours, 12 Practical hours/ week
It is a studio class/lecture/seminar/visit or a combination of all
Book References:
Graphic Workshop by Chuckgreen
A Practical Guide to Digital Design-Pina Lewandowry, Francis Zeischegy (2003)
The typographic experiment- Thames & Hudson
Evaluation: 
 
Procedure: Critique internal & external, group discussions. The material for assessment is the output for each student class work.  Creativity, presentation, class participation understanding particular assignment and discussion with concerned teachers combined together to create evolution process

Studio based projects are marked after criticism by two or more faculty members, written assignments are marked by class teacher

Weightage: Percentage of class assignments marks 20%
	          Percentage of Mid Term marks 30%
	          Percentage of Final Exam marks 50%







Illustrative Drawing I 
Course Code: BGD-503
5th Semester
Aims and Objectives: 
			
This course is an introduction to drawing techniques as they pertain to the commercial illustration industry; emphasis on creative interpretation and disciplined draftsmanship for the visual communication of ideas. It is the study of drawing in various contemporary media emphasizing creative interpretation, memory of observation, and disciplined draftsmanship. The course covers the reproduction of subject matter ranging from still life, nature, perspective, human forms, photographs, and the imagination.
Course Content: 
 Demonstrate familiarity with basic drawing terminology, tools, media, and techniques
• Illustrate using a full range of values with the intended media
• Select, frame, and compose from reality to the paper format
• Recognize and manipulate negative/positive shapes and space with edge control variables
• Utilize high contrasting of values for describing form
• Change line quality to represent depth and space
• Utilize basic principles of linear perspective
• Demonstrate knowledge of the human anatomy
• Compose a well-designed drawing
Structure of Course:

Class meets	3(0-3) credit hours, 6 Practical hours/ week

It is a studio class/lecture/seminar/visit or a combination of all

Book References:
Photo Manipulation Fast solutions for hand on web Design by Stephen Beale
Photography Hand Book by Terence Wright 
Evaluation: 

Procedure: Creativity, presentation, class participation, understanding of a particular assignment and discussion with concerned teacher combined together to create evolution procedure

Studio based projects are marked after criticism by two or more faculty members, written assignments are marked by class teacher

Weightage: Percentage of class assignments marks 20%
	          Percentage of Mid Term marks 30%
	          Percentage of Final Exam marks 50%


Typography II 
Course Code: BGD-505
5th Semester

Aims and Objectives:
The student should be able to understand and utilize the principles of typography as they are applied in designing and typesetting brochures and books. Through a series of projects/exercises the students will focus in the implementation of advanced typesetting skills and in developing an understanding of the close relationship between graphic design composition and typographic conceptualization. The students are expected to use type as an illustration tool, to incorporate type titles and text in a small thematic booklet. 
Course Content: 
The curved letters rules and for thick and thin alphabets, spurs and serifs shading composition proportion margin movement in lay out. Single unit arrangement. Two or three unit sketching the layout or type style in single layout board and wall sign banners.

Structure of course:

Class meets	2(0-2) credit hours, 4 Practical hours/ week
It is a studio class/lecture/seminar/visit or a combination of all
Book References:
Encyclopaedia of Type Faces Paperback – 2001
by W.P. Jaspert (Author), Berry (Author), Johnson (Author)
The Anatomy of Type: A Graphic Guide to 100 Typefaces -2012 
Author: Stephen Coles
Essential Design      Tom Peter
Typographical Experiment    Tea Triggs

Evaluation 
 
Procedure: Creativity, presentation, class participation particular as

signment and discussion with concerned teacher combined together to create evolution procedure

Studio based projects are marked after criticism by two faculty members, written assignments are marked by class teacher


Weightage: Percentage of class assignments marks 20%
	          Percentage of Mid Term marks 30%
	          Percentage of Final Exam marks 50%

Photography III
Course Code: BGD-507
5th Semester
Aims and Objectives:
The objective of this photography course is to provide understanding of the visual and technical skills necessary to pursue and appreciate photography as a graphic design. Mission is to develop the practice, enjoyment and understanding of contemporary photography and lens-based media, enrich our audience’s experience of photography through artistic and educational subjects that are distinctive, innovative and challenging.

Course Content:

· Panorama  photography
· Studio effect photography
·  Photographical flipbook
· Title design with photography
· Fashion photography
· Digital effects and techniques
· Design through photography


Structure of course
Class meets	2(0-2) credit hours, 4 Practical hours/ week
It is a lecture/seminar/visit or a combination of all
Book References:
Photo Manipulation Fast solutions for hand on web Design by Stephen Beale
Photography Hand Book by Terence Wright
Evaluation 
Procedure: Creativity, presentation, class participation, understanding of a particular assignment and discussion with concerned teacher combined together to create evolution procedure

Studio based projects are marked after criticism by two or more faculty members, written assignments are marked by class teacher

Weightage: Percentage of class assignments marks 20%
	          Percentage of Mid Term marks 30%
	          Percentage of Final Exam marks 50%
		

Commercial Printing l
Course Code: BGD-509
5th Semester
Aims and Objectives:
The aim is to make the students aware about printing methods and techniques so they can use the knowledge gained to enhance the quality of their work, before and after printing.

Course Content:
1. Typesetting
· Handset
· Machine Set 
2. Linotype, intertype, Monotype, Ludlow 
3. Phototypesetting and digital processes
Printing Processes
1. Direct printing methods vs offset printing methods
2. Plate Making, Printing Problems, terms etc.

Structure of Course: 

Class meets	2(2-0) credit hours, 2 Theoretical hours/ week
It is a lecture/seminar/visit or a combination of all

Book References:
Design Secrets Production
Graphic Print Production by John Wiley & Sons 
Evaluation: 

Procedure: class teacher marks written assignments/ presentations/ group work

Weightage: Percentage of class assignments marks 20%
	          Percentage of Mid Term marks 30%
	          Percentage of Final Exam marks 50%

Marketing I
Course Code: BGD-511
5th Semester
      
Aim and Objectives:
Students will be introduced with different marketing techniques regarding graphic design. They will be introduced with product development. They will be introduced with importance of promotional campaign. Importance of target market will be introduced with them 
Course Content:

· Understanding the concepts of marketing mix(4 Ps)
· Product, Price, place and promotions 
· Product life cycle 
·  Advertising Agency 
· Advertising as a persuasive tool. (Promotional campaigns’)
· Study and analysis of advertising messages and strategies.
· Media planning and tools of effective communication. The course relies on the outside lectures and case-studies.

Structure of Course:

Class meets	2(2-0) credit hours, 2 Theoretical hours/ week
It is a studio class/lecture/seminar/visit or a combination of all

Book References:
Marketing by Philip kotler
Retail Marketing by David Gilbert

Evaluation: 

Procedure: class teacher marks written assignments/ presentations/ group work


Weightage:  	percentage of class assignments marks 20%
Percentage of Mid Term marks 30%
Percentage of Final Exam marks 50%









History of Design III
Course Code: BGD-513
5th Semester


Aim and Objectives:
The students gain knowledge about the various design movements and design work with an aim to critically examine the design principles and creativity leading to new ideas and developments in the field of communication design.

Course Content:
· Art Deco 
· Constructivism
· De stijl                                                                                                                                                                    
· Introduction to Bauhaus
The philosophy, aims and history of Bauhaus from 1919 through 1933 (Weimar, Dessau and Berlin- the impact of Bauhaus in later art and design
· New typography, International Typographic Style
· Pop Art, Op Art, Psyche Delia and Post Modernism
· Main designers: M.F Agha, Josef Albers, Herbert Bayer, El Lissitzky, Laszlo Moholy Nagy, Man Ray, Kurt Schwitters, Piet Zwart, Saul Bass, Milton Glaser,  Herb Lubalin, April Grieman etc.

Structure of Course: 

Class meets	2(2-0) credit hours, 2 Theoretical hours/ week
It is a lecture/seminar/visit or a combination of all

Book References:
A history of Graphic Design- Philip B.Meggs
Thames & Hudson Dictionary of Graphic Design and Designers-Alan & Isabella Livingston (2003)

Evaluation: 

Procedure: class teacher marks written assignments/ presentations/ group work

Weightage: Percentage of class assignments marks 20%
	          Percentage of Mid Term marks 30%
	          Percentage of Final Exam marks 50%

7th Semester BGD (Bachelor of Graphic Design)
	Course Code 
	Title of Course
	Type
	Marks
	Teaching Hours in Week
	Credit hours 

	BGD-601
	Graphic Design  (Major) III
	Studio 
	120
	120
	6(0-6)

	BGD-603
	Graphic Arts II
	Studio
	60
	6
	3(0-3)

	BGD-605
	Interactive Design II
	Studio
	60
	6
	3(0-3)

	BGD-607
	Research Methodology
	Lecture
	40
	2
	2(2-0)

	Total 
	280
	26
	14






Graphic Design (Major) III
Course Code: BGD-601
7th Semester

Aims Objectives: 
To explore the relation and performance of visual and verbal image and type, illustration and written messages .To familiarize the students with how a brief or research weaves a more convincing and functional design solution. To make the students explore and enhance the traditional graphic design values and composition and page-layout in practice in the region. To make the students experience the impact of design in the commercial field and to put the graphic designers’ intellect into other areas of life and their environment.

Course Content:  
· Visual vs. Verbal: the interaction and amalgamation of the two
· Research oriented design solutions along with a brief.
· Design solutions reflecting indigenous graphic trends and traditions
· Examination and redesigning of an exhaustive graphic design activity
· Graphic designer’s application to other areas of design.
· Integration of Graphic design in other fields of art and design as well as society.

Structure of course:

Class meets	6(0-6), 12 Practical hours/ week
It is a studio class/lecture/seminar/visit or a combination of all


Book References:
Festive Graphic by Scott Ithamn
Essential Design by Tom Peter
The essential principles of graphic design- Millman  (2008)
What is publication Design – Bhaskaran (2006)

Evaluation:

Procedure: Creativity, presentation, class participation, understanding of a particular assignment and discussion with concerned teacher combined together to create evolution procedure
Studio based projects are marked after criticism by two or more faculty members, written assignments are marked by class teacher

Weightage: Percentage of class assignments marks 20%
	          Percentage of Mid Term marks 30%
	          Percentage of Final Exam marks 50%


Graphic Arts II
Course Code: BGD-603
7th Semester 

Aims and Objectives:

The objective of this course is to introduce students to graphic arts techniques that can be used as a vehicle to visualize and communicate ideas. Graphic arts takes a unique place in the 21st century. Designer and Artists use graphic arts as an interdisciplinary medium within the idea of creating multiples in the art world.



Course Content: 

· Introduction to printmaking, through lectures.
· Registration of plates and mixing of inks.
· Introduction to the mono techniques and process of printing.
· Introduction to intaglio printing methods.
· Introduction to the techniques of dry point and printing methods.
· Introduction to the techniques of etching.

Structure of course:

Class meets: 3(0-3) credit hours, 6 Practical hours/ week
It is a studio class/lecture/seminar/visit or a combination of all

Book Reference: 
Complete Printmaker (Techniques, Traditions, and Innovations) by John Ross 1991.
The Printmaking Bible: The Complete Guide to Materials and Techniques Hardcover by Ann d'Arcy Hughes & Hebe Vernon-Morris, 2008

Evaluation: 

Procedure: Creativity, presentation, class participation particular assignment and discussion with concerned teacher combined together to create evolution procedure
Studio based projects are marked after criticism by two faculty members, written assignments are marked by class teacher


Weightage: Percentage of class assignments marks 20%
	          Percentage of Mid Term marks 30%
         Percentage of Final Exam marks 50


Interactive Design II
Course Code: BGD-603
7th Semester

Aims Objectives: 
Students create moving graphics to enhance the visual appeal of interactive multimedia. Techniques and methodology of classical animation will be used to create animated topography and graphics for web/mobile distribution as well as character animation. Techniques to incorporate 3D animation will also be examined. 

Course Content: 
· Plan motion graphics that relate to target users.
· Create storyboards and mock ups.
· Utilize proper animation principles.
· Create character animation.
· Animate interface including titles, logos, buttons, menus and content.
· Prepare motion graphics for Web
· Integrate motion graphics into projects.
Structure of Course:
Class meets	3(0-6) credit hours, 6 Practical hours/ week
It is a studio class/lecture/seminar/visit or a combination of all

Book References:
A Practical Guide to Digital Design- Pina Lewandowry, Francis Zeischegy
Designer Profile 2004 to 2005- Birkhauser
Digital color & type- Rob Carter
Menu Design - Agile Rabbat

Evaluation: 
Procedure: Creativity, presentation, class participation, understanding of a particular assignment and discussion with concerned teacher combined together to create evolution procedure.
Studio based project are marked after criticism by two faculty members class teacher acting as internal examiner and other faculty members external examiner written assignment are marked by class teacher.


Weightage: Percentage of class assignments marks 20%
	          Percentage of Mid Term marks 30%
	          Percentage of Final Exam marks 50%
 



Research Methodology
Course Code: BGD-609
7th Semester

Aims and Objectives:
At the end of this course, the students should be able to: 
• understand some basic concepts of research and its methodologies
• identify appropriate research topics
• select and define appropriate research problem and parameters
• prepare a project proposal (to undertake a project
• organize and conduct research (advanced project) in a more appropriate manner
• write a research report and thesis

Course Content:

Types of research
· Historical, 
· Descriptive, 
· Comparative research, 
· Experimental research,  
· Qualitative  
· Quantitative research.

1. Basic vs. applied research. Research for design and research about design. 
2. The research process, sampling techniques, collection and interpretation of data. Scoring, coding and tabulation of data. 
3. Rules of writing & typing research papers. Instruments, questionnaires, interviews, texts, images, observation.



Structure of Course:

Class meets	2(2-0) credit hours, 2 Theoretical hours/ week
It is a lecture/seminar/visit or a combination of all

Book References:

Evaluation: 
Procedure: class teacher marks written assignments/ presentations/ group work

Weightage: Percentage of class assignments marks 20%
	          Percentage of Mid Term marks 30%
	          Percentage of Final Exam marks 50%
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